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Introduction

Objectives of the study

Sponsoring 21+ is a comprehensive study on the

topics sports and sponsorship. The study assists

companies to analyse the potentials of sports,

events and teams to form a basis for the

development of a sponsorship strategy.

Furthermore, analysis and comparison of existing

engagements is enabled. A comprehensive target

group analysis comprising sector preferences as

well as the demography of respondents enables

the selection of future engagements with regard to

the affinity of the target group and sector. In

addition, the image correlation of sport and brand

can provide indications for an image-friendly

sponsorship strategy.

Content

In the scope of the study, interest in selected

sporting sectors is analysed in order to define

basic potential (Top-3-Box) and focused potential

(Top 2 Box).

In addition, the most popular TV sports are

analysed, primarily for definition of effective media

sports. A further object of the study was the

identification of the images of selected sports and

which sponsors achieved most effective

penetration in these. Awareness and interest in

events and teams provide detailed information on

“sports brands”. Sector preferences, consumer

acceptance, sporting activity and demography of

respondents round off the survey portfolio and

provide conclusions with regard to the individual

sporting and cultural target groups.
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Country: Netherlands

Investigation technique: Telephone interviews (CATI)

Selection procedure:
Representative survey, stratified, random sample of German 

citizens between the ages of 16-69

Sample size (TOTAL): 1008 respondents

Fieldwork: May 2007 (Calendar week 18 + 19)

Method
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Potential of culture and sport

Presentation of the results
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Sponsoring 21+ 2007   Base: 1008 representative Dutch citizens between the ages of 16-69

Question: Firstly, to start this interview, I would like to find out how interested you are in the following areas.  Please tell me if you would 
classify your interest as “Very interested”, “Interested”, “A little interested” or “Not interested at all”.  (Figures in %)

31

22

17

16

8

47

53

40

45

32

16

15

26

27

36

6

10

17

10

25

Very interested Interested A little interested Not interested at all 

Level of interest in culture and sport

Music in general

Sport in general

Sport on TV

Culture in general

Going to sports events
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Most mentioned

Question: Which are the sports you most like to watch on television?  (Figures in %)

57

24

20

14

8

6

5

5

5

5

4

4

4

No answer /
Don‘t know = 13%

Preferred sports on TV
N

E
T

H
E

R
L

A
N

D
S

Sponsoring 21+ 2007   Base: 1008 representative Dutch citizens between the ages of 16-69

Football / Soccer  

Tennis  

Speed Skating  

Cycling  

Athletics  

Gymnastics  

Basketball  

Formula 1  

Swimming  

Volleyball  

Darts  

Field Hockey  

Motorcar Racing (excl. F1)  
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Question: Please tell me how interested you are in each sport.  Are you “Very interested”, “Interested”, “A little interested” or “Not interested at 
all” - in terms of whether you attend events, watch them on TV, listen to the radio or read about that particular sport in newspapers or 
magazines.  (Figures in %)

Top-2-Box: “Very interested“ + “Interested“

58

48

45

41

39

28

24

22

21

16

13

Level of interest in selected sports
N

E
T

H
E

R
L

A
N

D
S

Sponsoring 21+ 2007   Base: 1008 representative Dutch citizens between the ages of 16-69

Football / Soccer 

Tennis

Athletics

Cycling

Motorcar Racing (incl. F1)

Volleyball

Ice Hockey

American Football

Sailing

Handball

Golf
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Statements “Agreed” with

Question: Next, I am going to read you a number of statements that have been made about sponsorship and advertising in sport.  For each
one, I would like you to tell me in your personal opinion whether you “Agree” or “Do not agree”.  (Figures in %)

Acceptance of sport sponsoring

73

58

40

Companies involved in sponsoring 
sport gain in appeal with the audience.

Companies that engage in sponsorship 
show that they are socially responsible.

I would choose a sponsor's products 
rather than rival brands if 

price and quality were the same.

N
E

T
H

E
R

L
A

N
D

S

Sponsoring 21+ 2007   Base: 1008 representative Dutch citizens between the ages of 16-69
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Sponsorship and image profiles

Presentation of the results
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39%

48%

48%

37%

28%

50%

0

20

40

60

80

Appealing

Challenging

Youthful / Trendy

Dynamic

High tech / High quality

Innovative

Image profile of sailing

Now, I am going to name some sports to you with a list of attributes. Please tell me, in your opinion, how appropriate each attribute is to
sailing. I would like you to rate your answer on a scale from 1= “Is not appropriate at all” to 5= “Entirely appropriate”.

Sponsoring 21+ 2006  Base: 459 representative Dutch citizens with an interest in sailing (Top-3-Box)

Top-2-Box: 
“Entirely appropriate“ + “Appropriate“

N
E

T
H

E
R

L
A

N
D

S
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29%

21%

15%

13%

17% 20%

0

20

40

60

80

Appealing

Challenging

Youthful / Trendy

Dynamic

High tech / High quality

Innovative

Image profile of golf

Now, I am going to name some sports to you with a list of attributes. Please tell me, in your opinion, how appropriate each attribute is to
golf. I would like you to rate your answer on a scale from 1= “Is not appropriate at all” to 5= “Entirely appropriate”.

Sponsoring 21+ 2006  Base: 372 representative Dutch citizens with an interest in golf (Top-3-Box)

Top-2-Box: 
“Entirely appropriate“ + “Appropriate“

N
E

T
H

E
R

L
A

N
D

S
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51%

51%

53%

35%

28%

50%

0

20

40

60

80

Appealing

Challenging

Youthful / Trendy

Dynamic

High tech / High quality

Innovative

Image profile of cycling

Now, I am going to name some sports to you with a list of attributes. Please tell me, in your opinion, how appropriate each attribute is to
cycling. I would like you to rate your answer on a scale from 1= “Is not appropriate at all” to 5= “Entirely appropriate”.

Top-2-Box: 
“Entirely appropriate“ + “Appropriate“

N
E

T
H

E
R

L
A

N
D

S

Sponsoring 21+ 2006  Base: 656 representative Dutch citizens with an interest in cycling (Top-3-Box)
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63%

51%

60%

44%

38%
53%

0

20

40

60

80

Appealing

Challenging

Youthful / Trendy

Dynamic

High tech / High quality

Innovative

Image profile of speed skating

Now, I am going to name some sports to you with a list of attributes. Please tell me, in your opinion, how appropriate each attribute is to
speed skating. I would like you to rate your answer on a scale from 1= “Is not appropriate at all” to 5= “Entirely appropriate”.

Sponsoring 21+ 2006  Base: 831 representative Dutch citizens with an interest in speed skating (Top-3-Box)

Top-2-Box: 
“Entirely appropriate“ + “Appropriate“

N
E

T
H

E
R

L
A

N
D

S
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Sponsoring 21+ 2007   Base: 757 representative Dutch citizens between the ages of 16-69, interested in football (Top-3-Box)

Question: Now, I am going to name some sports to you with a list of attributes.  Please tell me, in your opinion, how appropriate each attribute 
is to football / soccer.  I would like you to rate your answer on a scale from 1= “Is not appropriate at all” to 5= “Entirely appropriate”.
(Figures in %)

Top-2-Box: “Entirely appropriate“ + “Appropriate“

Image profile of football / soccer

47

34
16

19

57

50

0

20

40

60

80

Appealing

Challenging

Youthful / Trendy

Dynamic

High tech / High quality

Innovative

N
E

T
H

E
R

L
A

N
D

S
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Sponsoring 21+ 2007   Base: 544 representative Dutch citizens between the ages of 16-69, interested in motorcar racing incl. F1 (Top-3-Box)

Question: Now, I am going to name some sports to you with a list of attributes.  Please tell me, in your opinion, how appropriate each attribute 
is to Formula 1.  I would like you to rate your answer on a scale from 1= “Is not appropriate at all” to 5= “Entirely appropriate”.
(Figures in %)

Top-2-Box: “Entirely appropriate“ + “Appropriate“

Image profile of Formula 1

61

42
74

55

51

67

0

20

40

60

80

Appealing

Challenging

Youthful / Trendy

Dynamic

High tech / High quality

Innovative

N
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Sponsoring 21+ 2007   Base: 509 representative Dutch citizens between the ages of 16-69, interested in volleyball (Top-3-Box)

Question: Now, I am going to name some sports to you with a list of attributes.  Please tell me, in your opinion, how appropriate each attribute 
is to volleyball.  I would like you to rate your answer on a scale from 1= “Is not appropriate at all” to 5= “Entirely appropriate”.
(Figures in %)

Top-2-Box: “Entirely appropriate“ + “Appropriate“

Image profile of volleyball

45

35

15

20

48

38

0

20

40

60

80

Appealing

Challenging

Youthful / Trendy

Dynamic

High tech / High quality

Innovative

N
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Potential of events and teams

Presentation of the results
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Question: Please tell me how interested you are in each of the following events on a scale from 1 = “Not interested at all” to 5 = “Very 
interested”.  If event is not known please state.  (Figures in %)

Level of interest in selected sports events

Known

Interest
(Top-2-Box): 
“Very interested“ + 
“Interested“

N
E

T
H

E
R

L
A

N
D

S

Sponsoring 21+ 2007   Base: 1008 representative Dutch citizens between the ages of 16-69

98

98

98

98

98

96

94

97

93

93

95

93

92

92

89

90

91

90

89

88

87

89

81

60

55

53

46

46

42

31

28

27

26

25

19

16

13

13

12

8

8

8

8

8

6

6

FIFA World Cup

Olympic Summer Games 

Olympic Winter Games 

Eredivisie

UEFA Champions League

UEFA European Championship

Roland Garros

Formula 1

English FA Premier League

English FA Cup

Davis Cup

A1 Grand Prix

Moto GP

Volvo Ocean Race

Superbike

World Rally Championship

KLM Dutch Open

NFL

NFL Europa

America’s Cup

EHF Handball Champions League 

German Handball Bundesliga 

WWE Smackdown
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Question: I would like to know how interested you are in each of the following clubs / teams.  Please, rate your answer on a scale from 1= 
“Not interested at all” to 5= “Very interested”.  If team is not known please state. (Figures in %)

Level of interest in selected teams and clubs

Known

Interest
(Top-2-Box): 
“Very interested“ + 
“Interested“

99

98

98

99

98

98

98

98

97

98

97

96

97

95

94

97

95

94

90

88

N
E

T
H

E
R

L
A

N
D

S

Sponsoring 21+ 2007   Base: 1008 representative Dutch citizens between the ages of 16-69

42

34

29

28

28

28

26

25

24

21

20

17

16

15

14

13

13

12

9

9

Ajax Amsterdam

FC Barcelona

Manchester United

AC Milan

Liverpool FC

Feyenoord Rotterdam

Arsenal FC

Real Madrid CF

Chelsea FC

FC Internazionale

England National Football Team

Juventus FC

FC Bayern München

Tottenham Hotspur

Dutch Women’s National Volleyball Team

AS Roma

Argentina National Football Team

FC Schalke 04

Martinus Amstelveen

Subaru World Rally Team
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Target group profiles

Presentation of the results
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31

14

14

13

12

10

10

5

4

3

3

3

3

Base: 666 respondents who actively participate in sportBase: 1008 respondents

Most mentioned

Question: Do you personally take part in any sports on a regular basis?  Which particular sports do you do / play regularly?  (Figures in %)

Active participation and types of sport participated in

34

66

Yes

No

N
E

T
H

E
R

L
A

N
D

S

Sponsoring 21+ 2007   Base: Representative Dutch citizens between the ages of 16-69

Fitness / Aerobic (studio)  

Cycling 

Jogging / Running  

Football / Soccer  

Tennis  

Swimming  

Walking  

Volleyball  

Fitness (at home)  

Dancing  

Field Hockey  

Golf  

Speed Skating  
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23Question: Which of the following media do you use to inform yourself about sport?  (Figures in %)

Media used for sports information

84

62

45

42

35

30

24

14

4

3

N
E

T
H

E
R

L
A

N
D

S

Sponsoring 21+ 2007   Base: 1008 representative Dutch citizens between the ages of 16-69

Mobile phone text messages (SMS) or 
picture messages (MMS)

Internet via mobile phone 
(WAP, information portals)

E-Mail Newsletters (Internet)

Sports magazines

Magazines / Trade magazines

Radio

Videotext / Teletext or other TV text services

Internet

Daily newspapers

TV



©
 S

P
O

R
T

+
M

A
R

K
T

 A
G

 2
0
0
7

24

Demographic structure

Presentation of the results
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Demographic structure I

Age Gender Family status

Chief income earner School qualifications
Net household income
(per month)

Ø = 42.3 years

15

38

46

1

34

44

21

52 48

36

23

18

23Up to 29 years

30-39 years

40-49 years

50 years and older

Question: Finally, we would like to end with a few quick demographical questions in order to help us with our statistical analysis of this survey.  
(Figures in %)

University Entrance / 
Uni. (Tech. University) / 

University Degree (High)

Polytechnic without 
University Entrance

(Medium) 

Elementary School / 
Secondary School / 

Apprenticeship (Low)

45

1

54 Yes
No

12

6

10

28

13

15

16Up to € 1 500

Up to € 2 000

Up to € 2 500

Up to € 3 000

Up to € 3 500

More than € 3 500

No answer / Don't know

No answer

Married 

Single / Widowed
/ Divorced 

Single / Widowed / 
Divorced but living 

with partner 

No answer / D.K.)

N
E

T
H

E
R

L
A

N
D

S

Sponsoring 21+ 2007   Base: 1008 representative Dutch citizens between the ages of 16-69
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Demographic structure II

Occupation

Question: Finally, we would like to end with a few quick demographical questions in order to help us with our statistical analysis of this survey.  
(Figures in %)

0

8

5

4

6

1

6

12

12

1

25

4

6

Region Population of town

31

31
38

Small 
(up to 
20,000) 

Medium 
(up to 
100,000) 

Large 
(more than 
100,000) 

33

10

21

20

3

5

8Amsterdam  

Rotterdam  

The Hague  

Rest West  

North  

East  

South  

N
E

T
H

E
R

L
A

N
D

S

Sponsoring 21+ 2007   Base: 1008 representative Dutch citizens between the ages of 16-69

No answer / Don't know 

Pensioner, retired

Pupil / Student / Trainee

Housewife / Houseman

Farmer / Agriculturist 

Self-employed / Freelancer 

Academic profession (e.g. Dr, 
lawyer, professor, architect) 

Executive / Manager 
(white collar) 

Clerk / Employee 

Military / Soldier 

Craftsman / Skilled worker 
(blue collar) 

Worker, unskilled (blue collar) 

Currently unemployed 



PLANNING STRATEGY MONITORING

We would like to wish you all the best in 

the perusal of this report and in the analysis and 

implementation of the results!

Cologne, in July 2007

Expertise by SPORT+MARKT AG

Your contact person: Maria Stachurska
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Terms & conditions

Terms and conditions of use

Please note that this report is subject to copyright

agreements. All rights are reserved by

SPORT+MARKT AG. No part of this report may be

reproduced, processed or further distributed in any

fashion whatsoever without the author’s prior

written consent. In this case SPORT+MARKT AG.

As a condition of publication of any contents of this

study, as above, written consent must be given by

SPORT+MARKT AG.

SPORT+MARKT AG

Luxemburger Str. 299

50939 Cologne

Germany

Tel.: +49 (0) 221 - 430 73 0

Fax.: +49 (0) 221 - 430 73 111

Internet: www.sportundmarkt.com

Email: info@sportundmarkt.com


